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Web 2.ology

LEGAL NOTICE

The Publisher has strived to be as accurate and complete as possible in the 

creation of this report, notwithstanding the fact that he does not warrant or 

represent at any time that the contents within are accurate due to the rapidly 

changing nature of the Internet.

While all attempts have been made to verify information provided in this 

publication, the Publisher assumes no responsibility for errors, omissions, or 

contrary interpretation of the subject matter herein. Any perceived slights of 

specific persons, peoples, or organizations are unintentional.

In practical advice books, like anything else in life, there are no guarantees of 

income made. Readers are cautioned to reply on their own judgment about their 

individual circumstances to act accordingly.

This book is not intended for use as a source of legal, business, accounting or 

financial advice. All readers are advised to seek services of competent 

professionals in legal, business, accounting, and finance field.

You are encouraged to print this book for easy reading.
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INTRODUCTION
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What is Web 2.0?

If we did a survey, and you asked 100 people who are Internet savvy, what they 

think web 2.0 is about, I bet you would get 100 different totally unique answers. 

Which is precisely what web 2.0 is today – there is nothing exactly canonical 

about it.

Welcome to the 21st century where the future of the Internet – as 

defined by the users themselves, is simply different.

The question is this: is Web 2.0 the next phase in the Internet evolutionary 

progression, just a new buzz word, or merely a flash in the pan, rising up like a 

rocket and falling back down like a stick (like the burst of the Dot.com bubble)?

Regardless of what others say, Web 2.0 is a force to be reckoned. We can’t 

pretend it doesn’t exist and it is changing the face of the Internet (even our daily 

lives) as we speak.

Websites today has become so Interactive, it is hard to imagine what life is like 

without the Internet. And to think that some years ago, we were merely typing in 

commands into the black screen of DOS.

This book is neither an exhaustive technical guide nor an Internet history 

encyclopedia. An attempt to outline the entire Web 2.0 world under one umbrella 

would be daunting. It would be very difficult because of the nature of the Internet 

– it is constantly changing, evolving and growing. It isn’t static – it is progressive 

and the goal here is to expose those who aren’t tech-savvy to appreciate and 

navigate their way around the Web 2.0 jungle.

What this book will do for you, is to outline the most popular, user-friendly 

services to give you a bird’s eye view of the Web 2.0 developments thus far. 

So hang on to your seats and let this book take you into a whole new world!
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You can’t alter or modify anything as a viewer. The only form of interaction was 

through links from one static page to another. The common user was not in 

control. Personal views could not be expressed. 

In essence, the form and content used to be hard-coded together. Form means 

the structure or layout of the website. Content means the stuff people use to 

interact with one another (such as writing, audio, video or software interaction). 

To the common Internet user, it would be no different from watching television 

with a remote control (link surfing).

At that time, even until today, there is one fact unchangeable fact about the 

Internet – it is just a machine. No matter how powerful it is, a machine cannot 

think for itself. HUMANS need to teach the machine to think.
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Evolution of the Web

People want to interact with the machine and with each other. They want a multi-

faceted approach towards the Internet.

The birth of Web 2.0 occurred when websites started to separate the form from 

the content. In other words, it enables the common user to add, edit and modify 

the content on a website without learning web-design or HTML (the coding for 

website structure).

Web 2.0 is about user-generated content – the television viewer plays a part in 

the show (sort of like American Idol’s voting process). In other words, you don’t 

need to learn how to act or produce firm. Online, you don’t need to be a techie to 

operate a blog or any web 2.0 website. 

You see, we can teach the machine to think. We can teach the machine how to 

organize content without the assistance of the webmaster. Once ‘taught’ how to 

think, will organize all the information at a much faster pace. 

The new information can be identified and picked up by other readers instantly. 

The speed, at which information is sorted and organized, creates unparalleled 

growth giving birth to new levels of information access.

According to Tim O'Reilly – one of the leading advocates of Web 2.0 he says, 

"Web 2.0 is the business revolution in the computer industry caused by the move 

to the internet as platform, and an attempt to understand the rules for success 

on that new platform."

O’Reilly was the one who coined the phrase of Web 2.0 back in 2003 and refers it 

as a 2nd generation of web-based communities and hosted services such as social-

networking sites, wikis and folksonomies – that facilitate collaboration and 

sharing between users.



http://investment-property-guru.com

Although the term web 2.0 can be easily confused by others as a 2nd version of the 

Internet or web technical specifications, in actual fact the Internet remains the 

same but the way it is used is different.
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Today’s Application

We see Web 2.0 in virtually every single part of the Internet today. There are 

many applications out there but I will list a few and go into more detail in the 

later chapters:

Here is a list of transitions from static applications evolving towards user 

generated content as mapped out in a brainstorming session by Tim O’Reilly.

Web 1.0 Web 2.0 
DoubleClick --> Google AdSense 

Ofoto --> Flickr 

Akamai --> BitTorrent 

mp3.com --> Napster 

Britannica Online --> Wikipedia 

personal websites --> Blogging 

evite --> upcoming.org and EVDB 

domain name speculation --> search engine optimization 

page views --> Cost per click

screen scraping --> web services 

publishing --> participation 

content management systems --> wikis 

directories (taxonomy) --> tagging ("folksonomy") 

stickiness --> syndication
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In a nutshell, Tim O’Reilly wrote a piece summarizing the entire development of 

Web 2.0 so far in the form of a mind map (constructed by Markus Angermeier). 

Popular Websites such as MySpace, Blogger, YouTube and many others are only a 

fraction of the big picture.In the next few chapters, more popular websites will be 

explained more in-depth. 
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The Social Networking Explosion
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MySpace is the most popular social networking website in the world today –

currently the sixth most visited website worldwide.

MySpace offers an interactive platform suitable for user-submitted network of 

friends, personal profiles, blogs, groups, photos, music and videos 

internationally.

There are more than 106 million accounts created on MySpace with registrations 

totaling up to 230,000 a day.

What can I do with MySpace?

Users can Blurbs (a short summary or some words of praise accompanying a 

creative work), blogs and insert multimedia content such as audio and music.

They can also extend their network of friends, customize their personal profiles, 

post messages on bulletins and even Instant Message each other.
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Here is a sample profile of a MySpace account.

Basically it is up to you how you want to customize your profile. You can list all 

your websites on MySpace as well and upload your own music on your main 

profile page.

You can let others view your circle of friends as well.




